Příloha č. 3: Vzorek textu ke korektuře
Introduction
[bookmark: _GoBack]“Creative nonfiction”, “scientifiction”, “sociological novel” and similar labels have been used to describe literary/narrative approaches to factual, research-based storytelling. Combining facts with narrative or even fictitious storylines or poetry has a long tradition in social anthropology[footnoteRef:1]. Authors of the transgressing genres have aimed to criticize – typically from feminist or post-structuralist positions – traditional social-scientific writing styles, together with the established power relations between “authors” and “their research subjects”. However, social scientists sometimes write research-based poetry, novels, short stories or autobiography simply because they believe that it helps the scientific texts to achieve things that conventional writing styles are hard pressed to do. As Ivan Brady who has been routinely publishing anthropological poems in academic journals, mainly Qualitative Inquiry[footnoteRef:2], puts it, these forms “open new modes of communicating experiences and knowledge and thereby potentially new dimensions for understanding the subject matter itself”[footnoteRef:3]. As such, creative forms of writing are believed to be endowed by specific affordances – “opportunities for or invitation to actions”[footnoteRef:4] – that they, as communication tools, present to social scientists. [1:  E.g. Paul Stoller, Sensuous Scholarship (Philadelphia: University of Pennsylvania Press, 1997).]  [2:  Ivan Brady, “Two Poems,” Qualitative Inquiry 5, no. 4 (1999): 566–67; Ivan Brady, “Mohave Runner,” Qualitative Inquiry 19, no. 7 (2013): 533–37.]  [3:  Ivan Brady, “Narrative Soup,” Qualitative Inquiry 16, no. 5 (2010): 361–63.]  [4:  Leah A. Lievrouw, “Materiality and media in communication and technology studies: An unfinished project,” in Media Technologies: Essays on communication, materiality and society, eds. Tarleton Gillespie et al. (Cambridge: The MIT Press, 2014), 21–52, p. 48. This meaning of initially J. J. Gibson’s term referring to possibilities of environment is borrowed from media studies, where „affordances“ are used to describe possibilities that specific communication tools and technologies provide their users. ] 

This paper aims at identifying and illustrating some of the affordances of “creative nonfiction”[footnoteRef:5] as a style of writing social science. In the first part of the paper, I will explain the principles of using creative nonfiction.  [5:  Darrel N. Caulley, “Making qualitative research reports less boring: The techniques of writing creative nonfiction,” Qualitative Inquiry 14, no. 3 (2008): 424–49.] 


